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BECOME A 2017 CREW
SAN DIEGO SPONSOR!

Sponsor benefits include:

= Year-round recognition

= Complimentary tickets to luncheons

= Golf tournament tickets
= Charity wine event tickets
= Your company description and web

link in an issue of our newsletter

Annual sponsorships offered:

= Platinum sponsor: $4000

= Diamond sponsor: $3500

= Gold sponsor: $3000

= Silver sponsor: $2000

= Bronze sponsor: $1500

= Leadership series: $1250

= In-kind sponsor

= Program & event sponsorships
available too!

Please contact Melissa Scofield
for more information or download

sponsorship information here.
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PRESIDENT’'S MESSAGE

Fall doesn’'t seem to officially start until the CREW San Diego wine
tasting. A fire in the beautiful room at The Grand Del Mar, a balmy 80
degrees outside, excellent networking that only seems to get louder as
the night continues. Call me crazy, but all of these things kick off fall in
my book. And what a kick off it was this year! Our most attended CREW
San Diego wine tasting yet thanks to our hard working special events
committee led by Bree Wong of SWS Engineering!

The advent of fall heralds a hectic next few months for most of us both
at work and at home. The commercial real estate industry typically
becomes frantic as clients attempt to squeeze in those last few projects
on this year’s approved budget while simultaneously preparing and
planning for next year. Add the enjoyment of the holidays, the accompanying pendulum of joy and
stress, and people can start looking a little frayed in their holiday finery.

Jackie Isidore

Despite this | also believe fallto be a time of great reflection; to review the year’s events, commitments,
successes and failures so you can confidently start the next year informed, directed and motivated.
At this time our CREW San Diego board will embark on the same journey with the goal of continuing
to serve our members in the highest capacity. A big part of that is receiving feedback from you dear
members and | ask that you take the time to respond to our forthcoming surveys regarding the year.
With this information we can embark on the next steps of planning for continued success. In advance,
Thank you for your valuable time, candid feedback and capital ideas! ®

Jackie Isidore

CHARITY WINETASTING + SILENT AUCTION EVENT

Continued on page 2
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WINE TASTING EVENT, continued from page 1
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CONGRATULATIONS

Congratulations to Kelly Souza for being chosen
as one of the 40 under 40 in San Diego! She is
currently the senior vice president and office
manager for Wells Fargo Commercial Real
Estate. Kelly leads a lending team that banks
San Diego’s institutional real estate developers
and investors in addition to assisting in the
Kelly Souza underwriting of all large commercial real
estate loans held on Wells Fargo’s balance sheet in the San Diego region.
Souza is a two time recipient of the ‘Golden Spoke” award for excellence
insales and service at Wells Fargo. She is an active member of the policy
advisory board of the Burnham Moores Center for Real Estate at USD, a
board member of Big Brothers Big Sisters of San Diego County,a board
member of Kitchens for Good, an undergraduate mentor at USD, member
of Commercial Real Estate Women (CREW), and finally, a member of the
National Association of Office and Industrial Properties (NAIOP). Souza
took first placein her age category at the Superseal sprinting triathlon and
graduated Summa Cum Laude from the University of San Diego.

Congratulations to Melissa Stayner for being
chosen as one of the 40 under 40 in San
Diego! Melissa is an Associate Geologist at
LGC Valley Inc.,a geotechnical engineering
consulting firm. She is also a board member
of the Building Industry Association’s
Young Generation of Leaders — or yGEN
— which has become politically active in
informing government decision makers of the big impact that housing
developmentfeesand governmentalregulations have on potential new
home buyers, particularly the young generation of San Diegans who
can’t afford to live/work in this current market. Stayneris also using her
expertise by serving as a board member on the North Park Planning
Committee, which currently is advising the City on its update of the
Greater North Park Community Plan. Challenges include achieving an
agreeable balance between the added density supporting the City’s
Climate Action Plan, while at the same time protecting the historical
resources for which the community is so well-known.

Congratulations to Jennifer Litwak, Tiffany English and Lori Ann Stevens for being named one of San Diego’s
Top 100! Read more about their extraordinary backgrounds and experience in the CREW Who Section.

crew
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CREWnews wins 1st place in “Best Newsletter”
category of Ragan’s 2016 Nonprofit PR Awards!!!
Congratulations to Toni McMahon and the members of the
CREW San Diego Marketing/Communications Committee.

http;/www.prdaily.com/Awards/SpecialEdition/667.aspx

CONGRATULATIONS!

TO THE WOMEN WHO MEAN
BUSINESS FINALISTS

YOU HAVE CONTRIBUTED SIGNIFICANTLY TO SAN
DIEGO BUSINESS

Debra Aiken

Carly Glova

Cushman + Wakefield Building Careers, LLC

Toni McMahon Alli Simpson

Fuscoe Engineering, Inc. CBRE Group, Inc

CREW San Diego Quarterly Newsletter
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MEMBER NEWS

JLUs Executive VP, Darcy Miramontes, helps
with Dylan Point Loma sale, a 180-unit
luxury multifamily property in San Diego.
The community offers amenities such as
a saltwater pool encircled by cabanas, a
6,000-square-foot clubhouse, a state-of-the-
art fitness center, a business center, a spa, a
game lounge with high-definition televisions,
a volleyball court, a dog park with a dog wash
Darcy Miramontes  station, and controlled access.

To read more about this transaction, click here: http.//bit.ly/2bpksp7?

Hosted at the Ebell of Los Angeles-the historic
women’s club- The Real Estate Womens
Forum had over 30 leading women from all )
over California share their experiences on ~ REAL FSTATE
the opportunities and challenges that they [RAAGAMIENRE RGN
are facing in commercial and investment CALIFORNIA
real estate. CREW San Diego had their very
own Kaitlin  Murphy Arduino of Murphy
\ - Development speak at this dynamic forum.
Kaitlin Arduino She highlighted how tenants are driving
changein development throughout San Diego.

Continued on page 6
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MEMBER NEWS, contfinued from page 5

JOHNSON & JENNINGS COMPLETES CAPITAL IMPROVEMENTS AT
HAZARD CENTER OFFICE TOWER IN MISSION VALLEY
Renovations Commissioned by PM Realty Group

SAN DIEGO - (Sept. 26, 2016) - Johnson & Jennings General Contracting
has completed extensive capital improvements at Hazard Center Office
Tower. The scope of work included expansive lobby renovations on the
plaza level and ground floor, new shower, locker and fitness facilities on
the ground floor and elevator lobby upgrades throughout the building.

Hazard Center Office Tower is a 15-story, Class A office building in the
heart of San Diego’s Mission Valley community. The tower is part of
the Hazard Center complex which includes retail, restaurants, services
and hospitality amenities.

The plaza level scope of work included demolition of granite and
installation of modern marble slabs and walnut wood panels, as well
as Masland figured carpet, upgraded LED lighting and conversion
to DDC VAV boxes. The restrooms on this level received complete
upgrades including new plumbing fixtures, floor and wall tiles, lighting
and restroom accessories.

The ground floor lobby also received contemporary marble slabs and
wood panels, carpet upgrades, upgraded LED lighting, conversion
to DDC VAV boxes, new paint, new tiled entry to the building and a
new walnut wood security console. The ground floor restrooms and
locker areas were demolished and rebuilt, replacing rough plumbing,
plumbing fixtures, accessories, shower stalls and finishes. In addition,
upgrades to the fitness center included new cork flooring, painting
and upgraded direct/indirect lighting.

The eighth floor elevator lobby upgrades included LED lighting, stone
flooring, white fabric panels and back painted glass to match the newly
painted elevator doors and frames, as well as conversion to DDC VAV
boxes and new art work. The corridors were refreshed with new wall
covering, paint, LED direct/indirect lighting, carpet, and upgraded ceiling
tiles and grid. In addition, eighth floor restrooms were refreshed with new
plumbing finishes, lighting, floor and wall tiles, and restroom accessories.

The elevator lobby renovations on five additional floors included
upgraded LED and decorative lighting, soffit expansion to create
space, new paint and art work.

Lisa Gualco of PM Realty Group and general manager of Hazard Center
oversaw the project. Laura Metcalf and Robin McNees of Hurkes Harris
Design Associates provided full scope design services. The Johnson &
Jennings project team included Jim Lohnes as project manager, Raul Islas
as project superintendent and Renata Cristo as project coordinator. ®

About Johnson & Jennings General Contracting

Johnson & Jennings General Contracting is a leading San Diego based
general contracting firm specializing in commercial construction.
Since 1981 Johnson & Jennings has served as a model of construction
excellence by providing quality-built environments throughout Southern
California. More information can be found at www.johnsonandjennings.
com or by contacting Jackie Isidore, VP of Business Development and
Marketing at jisidore@johnsonandjennings.com.

CREW San Diego Quarterly Newsletter
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DONE DEALS

Project CREW Members

Brookfield Corp/Fairfield Residential Cushman & Wakefields, Ware Malcomb, Burger Construction, Anderson
Audio Visual, Unisource Solutions

JLL San Diego Office Relocation to the Aventine  JLL, Howard’s Rug, ID Studios, Knoll

Hotel Palomar - Saltbox Restaurant Renovation  JLL, Ware Malcomb

HD Supply Distribution Center Tenant Online Builders, CBRE, Inc.

Improvement

Apex Dental Lab Tenant Improvement Online Builders, ReSource Floors Inc.

Stylust Hair Salon Alcott Insurance Agency, The Loftin Firm

6370 Nancy Ridge office lease CBRE, Ware Malcomb

Expansion at Hazard Center CBRE, Novatel Wireless leases, Cushman & Wakefields

UCSD Revenue Cycle Burger Construction, Ware Malcomb, Cushman & Wakefields,
University of California San Diego

Allen Matkins Burger Construction, Howard’s Rug, FS Design Group, Heaviland
Landscape Management

Seismic Burger Construction, Cushman & Wakefields, Gensler

Perfect Bar Burger Construction, ReSource Floors Inc.

Booking.com Burger Construction, Howard’s Rug, Gensler

Kidder Matthews Burger Construction, Howard’s Rug, Hollander Group

1011 Torreyana Burger Construction, Howard’s Rug, Project Management Advisors

Laird Technologies Burger Construction, Howard’s Rug

ICW Café Burger Construction, Ware Malcomb

ViaSat Phase 3 Burger Construction, Howard’s Rug, Gensler

Qualitas Burger Construction, ReSource Floors Inc.

RAF Las Palma Burger Construction, ID Studios

National Merchants Association Burger Construction, ID Studios

Avadyne Burger Construction, ReSource Floors Inc., Gensler

Clerkin, Sinclair & Mahfouz Bentley, BNIM, Bosa Developmeny Corporation, Coalesse, CBRE

Rivo Holdings Bentley, BNIM, Bosa Developmeny Corporation, Coalesse, CBRE

lllumina Bentley, GMBI, Bosa Developmeny Corporation, Coalesse, CBRE

Project Manager Placement Building Careers, Viking Construction

UCSD Thornton Hospital Endoscopy Suite Gensler, Glumac

Gensler San Diego Office Renovation Gensler, Glumac

Janssen Bentley Mills, GMBI

Mission Federal Clairemont Branch Mission Federal, Bentley, GMBI

Fate Therapeutics Unisource Solutions, Alexandria

La Jolla Village Spec Suite Unisource Solutions, Irvine Company

Zimmer Biomet Unisource Solutions, Ware Malcomb, Johnson & Jennings

US Healthworks Johnson & Jennings General Contracting, Howard’s Rug Company

Trex Carrier Johnson, Johnson & Jennings General Contracting

Tealium Storage Room ID Studios, Johnson & Jennings General Contracting

Hazard Center, Zenith PM Realty Group, Johnson & Jennings General Contracting

Hazard Center, Spec Suite 640 PM Realty Group, Johnson & Jennings General Contracting

Hazard Center, Spec Suite 1025 PM Realty Group, Johnson & Jennings General Contracting

Hazard Center, 4th Floor Common Areas PM Realty Group, Johnson & Jennings General Contracting

Hazard Center, 12th Floor Common Areas PM Realty Group, Johnson & Jennings General Contracting

Continued on page 8
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Project
One Del Mar

UCSD Health
Coastal Industrial Supply
First American Trust

UPS

CPC

Emerald Plaza corridor
Psomas

La Jolla Center | Reimage

Klinedinst

ResMed Floor 3 Refresh

Lytx, Phase 2
TP Logic
Tealium
Sheppard Mullin

Jones Lang LaSalle
Nextivity

DONE DEALS, confinued from page 7
|

FFF Enterprises/ NU Factor
4370 La Jolla Village Drive, Suite 210 Ware Malcomb, Johnson & Jennings General Contracting
The Plaza, First American Title

Shepard Mullin downtown

Janssen Bentley Mills, GMBI
Mission Federal Clairemont Branch Mission Federal, Bentley, GMBI
lllumina GMBI, Bentley Mills

Clerkins, Sinclair and Mahfouz

CREW Members

Cushman & Wakefield, Ware Malcomb, Johnson & Jennings General
Contracting

Ware Malcomb, Johnson & Jennings General Contracting

Facility Solutions, Johnson & Jennings General Contracting

ID Studios, Johnson & Jennings General Contracting

Ware Malcomb, Johnson & Jennings General Contracting

ID Studios, Johnson & Jennings General Contracting
Ware Malcomb, Johnson & Jennings General Contracting
Lockrul, Resource, Bentley, Ware Malcomb

Resource, Bentley, Gensler

Resource, Bentley, Gensler, Bycor

Bycor, Gensler, Bentley, Resource

Burger, Gensler, Resource, Bentley
Burger, Gensler, Bentley

BNIM, Bentley

ID Studios, Reno Contracting , Anderson Audio/Visual,
G/M Business Interiors, BKM

ID Studios, CBRE, Inc., Turner Construction, G/M Business Interiors
ID Studios, Burger Construction,
ID Studios, Johnson & Jennings, Unisource Solutions

ID Studios, Sheppard Mullin Richter & Hampton, Johnson & Jennings,
Bentley Mills

ID Studios, Jones Lang LaSalle Americas, Commercial Builders
ID Studios, Mohawk Industries

CREW San Diego brings women together
to build professional and personal

relationships, expand industry knowledge
and expertise, and support the development
of commercial real estate.

Y\ "CREW
]
)~

Get started on CREWbiz today!

www.crewnetwork.org

MEMBERS: Set up your CREWbiz profile NOW to be entered in our quarterly gift card drawing.
Give us 15 minutes and we’ll give you 9,000 trusted connections!

WHAT IS CREWBIZ?
CREW Network’s online business networking tool developed exclusively for CREW Network mem-
bers. Increase your visibility and business networking to nearly 9,000 professionals across North

America looking to do business in your area - looking to do business with youl!
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CREW CORNER = BREAKING THE COMMERCIAL REAL ESTATE CEILING

By Misty Moore
Thursday, October 13, 2016

Published data suggests that the top four
commercial brokerage firms in San Diego employ
somewhere around 200 licensed brokers. Just over
a dozen of those brokers are women. Furthermore,
within that female population of brokers, just a
handful hold senior positions in their firms.

Misty Moore

While women have made tremendous strides in commercial real estate
brokerage over the last 20 years, why don’t we have more female brokers
by now, especially considering the flexible schedule this profession offers?

Research from American Express OPEN Forum shows that female
entrepreneurs in our country are on a roll. The growth of women-
owned firms continues to outpace the national average, plus they
now lead growth in eight of the top 13 industries. Again, why does
an essentially entrepreneurial career like commercial real estate
brokerage still struggle to close its gender gap?

I'm lucky to work at one of the few brokerage firms in San Diego that
has some very accomplished female brokers, and | hope I can channel
the supportive culture we have within our firm to encourage other
women to consider, and stick with, brokerage.

As a broker, you're self-employed and responsible for finding clients
and closing transactions, and the schedule you craft to be successfulis
largely up to you. | have the freedom to attend my sons’ performances
and games without anyone looking over my shoulder. (This speaks
to the leadership and culture at my firm, JLL, where women are not
shamed for being dedicated, working mothers.)

Make no mistake, a career in brokerage is an arduous path. You are in
demand 24/7, often working long hours, handling stressful transactions
and are perpetually on the hunt for new business. It takes years to
crack the six-figure barrier and have a respectable transaction pipeline
required to maintain and grow this income year over year. Even after 18
years, | am acutely aware of the risks associated in letting my business
development efforts slip.

The first five years are the hardest, and it seems this is when we
typically lose our young women brokers. | have a hunch this is tied to
concerns about starting a family, though brokerage can also be a huge
benefit when it comes to maternity leave. | sacrificed very little income
while I was on maternity leave with both of my kids. How? Because |
had strong leadership that guided me and a solid tenant rep team that
| trusted and that supported me. | went back to work after six weeks
with my second son, but it’s because | wanted to - I didn’t have to.

In commercial real estate, you have the opportunity to create your own
“community” and support network. I'm fortunate to have a handful of
other women in my work community - however, | also have men. We
all bring different skills and connections to the table, and we leverage
these as a team.

This is unique to my company. We do not compete internally. This has
been a significant factor in why | have succeeded. | think this type of
collaboration really resonates for women. As a tenant rep team, we
are all in this together, and we are going to win together. No other
brokerage firm has mastered this to the extent we have. If they could, |
predict more women would thrive in this profession.

Even without a collaborative culture,  would encourage young women
to approach the most successful brokers and ask how you can help
them win more business. The trick is, you can’t expect anything in
return. Be a sponge, be humble, help others be successful and be
willing to learn. Don’t be afraid to tell leadership your goals, no matter
how crazy they sound. Have a plan and be tenacious.

From the start of your career, make sure you understand what you have
to offeryourteam and communicate it. Why would others in your office
want to work with you? What do you bring to the table? When | started
with my current firm, | noticed no one was focusing on downtown,
which, at the start of my career in the late 90s, was home to a lot of law
firms. | started the Law Firm Practice Group and began chasing law
firm work downtown. It was one of my single best career decisions, as
| found a wonderful community of women attorneys also climbing to
the top. | have enjoyed supporting them on their way up.

Associations like Commercial Real Estate Women (CREW) can also
populate your village with referral sources and support among your
colleagues.

My colleague, Lynn LaChapelle, who is one of our top producing
brokersin San Diego, says, “It’s becoming more of a requirement for our
clients to see gender diversity on our teams. As more women assume
leadership positions within the profession, women play increasingly
important roles in winning new business.”

National leadership in brokerage firms is becoming more aware and
supportive of cultivating diversity, and most firms have high profile
diversity and inclusion initiatives. But more needs to be done with
boots on the ground if these initiatives are to succeed.

Asmy friend and industry colleague Kellie Hill said, “The path may have
been cut when we got here, but we have had to do some ‘machete-ing’
and weed whacking to get it clear, as it certainly was not paved.” | look
forward to welcoming the women who will continue to help pave the
rest of this clearing path. ®

Misty Moore is executive vice president at JLL, a CREW San Diego member
and a former CREW San Diego board member.
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CREW WHO = TERRORISM INSURANCE: WHAT'S IT REALLY WORTH?

By Holly B. McGlinn
Wednesday, August 24, 2016

Acts of terrorism, once a shocking event that
we rarely experienced, are becoming far too
frequent, impacting hundreds, if not thousands,
of people in a single moment, including those
who own businesses or buildings effected by the
act. An act of terrorism can leave business owners without a place to
operate, not to mention lost inventory and revenue. Structures can be
destroyed or heavily damaged, leaving a property owner with the high
cost of repairs or replacement, all the while not receiving rent and other
revenue streams. Insurance is available for acts of terrorism, but the old
adage “buyer beware” applies, especially when considering the U.S.
government-sponsored option.

Holly B. McGlinn

The U.S. federal government-sponsored Terrorism Risk Insurance Act
(TRIA, or TRIPRA subsequent to 2007) came about in the wake of 9/11.
The actestablished aninsurance program that has gone through several
versions and was most recently revised and renewed in January 2015.
Despite the U.S. government’s efforts, the 2015 changes do not provide
much benefit for policyholders.

In fact, it has tightened the trigger for TRIA coverage to apply. In order for
an event to be covered under TRIA, it must now be certified as an “Act of
Terror by three separate individuals: the U.S. secretary of the Treasury,
the U.S. attorney general, and the U.S. secretary of Homeland Security.
The event must also exceed $5 million in total damages to qualify.

Since TRIA's origination in 2002, not one single claim has been paid.
Even the infamous attacks at the Boston Marathon were not certified
under TRIA. This may come as a shock to property owners and business
owners who are paying up to 10 percent of their property premium for
TRIA coverage and varying amounts for TRIA attached to their general
liability coverage. The Boston Marathon act was not certified as an Act
of Terror under TRIA due to the total amount of property and casualty
claims, which did not meet the $5 million threshold. Surprisingly, it took
the U.S. government over two years to reach that conclusion.

Since the amount of damages of an event are not immediately known,
as the government slogs through the wreckage trying to determine if an
event meets the TRIA certification requirements, policyholders are left
hanging. Whether to purchase the coverage can feel like “damned if you
do, damned if you don’t”

Terrorism is excluded on the vast majority of property and casualty
insurance policies, unless a property or business owner elects to have the
coverage and pays the premium. But if an act occurs that doesn’t meet
the threshold, there is no coverage and the premium dollars were paid in
vain. If the same owner elected to decline the coverage, there is a good
chance their policy will pick up coverage, provided the U.S. government
does not certify the act under TRIA. However, during the time it takes the
government to certify an act of terrorism, everyone is left in limbo.

So what are property and business owner to do? Stand-alone terrorism
policies that are not affiliated with the federal government’s TRIA
program can provide a viable option to ensure that a business or
property owner can weather the storm of a terrorist event.

Stand-alone terrorism insurance coverage is specialized, and market
availability isn’'t huge, but there are some different choices available.
The chief benefit of stand-alone coverage is the coverage trigger.
The hallmark of stand-alone terrorism coverage is that the act does
not need to be certified by the government. The definition will vary
by carrier, but should contain wording along the lines of, “and an act
committed for political, religious, or ideological reasons” and should
also specify that the act can be committed by an organized group or
an individual in a “lone wolf” attack.

Another benefit of such coverage is that the definition of an act of
terror on stand-alone policies is substantially broader than defined
in TRIA. Stand-alone policies will not have the requirement of $5
million in damages or certification by multiple parties. In addition, the
broader definition can be interpreted to include hate crimes and other
ideologically-minded violence. Also, there is no lengthy wait to find out
if coverage will apply.

For stand-alone insurance, premiums start as low as $2,000 annually.
This insurance is not for everyone, but in certain industries, such as
hospitality and others that can be devastated by the loss of a facility, it
is worth serious consideration.

As we saw in Paris last November, there can be coordinated attacks
where a large venue is targeted, while simultaneously targeting smaller
businesseswith little to no security. The right coverage can save a business
or property owner from closure, bankruptcy, etc. Who has two years to
wait around while the government decides if your claim is covered? ®

Holly B. McGlinn, CPCU, AU is a commercial lines producer with Alcott
Insurance Agency, an independent insurance agency based in San
Diego. McGlinn is also an active member of CREW San Diego.

https.//www.sdtranscript.com/subscriber/sdtstory.cfm?sdtid=950261

CREW SAN DIEGO
New Members 3rd Qtr

= Laurel Donovan - Suffolk Construction

= Jennifer Cox - Lytx, Inc.

= Savannah Arce - Newmark Grubb Knight Frank
= Jennifer Yonchuk - Voit Real Estate Services
Kendahl Stein - Fidelity National Title

CREW San Diego Quarterly Newsletter
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CREW WHO = TOP 100

By Dean Calbreath
Thursday, September 22, 2016

TIFFANY ENGLISH

As the first female designer to become a principal
in one of Ware Malcomb’s 22 offices, English
oversees interior architecture, planning, design
and management work not only in the firm’s San
Diego regional headquarters but its branch offices in downtown San
Diego, Phoenix, Mexico City and Panama City as well.

Tiffany English

English has been working in interior design for the past 20 years, starting
in Northern California in 1996. Since joining Ware Malcomb’s San Diego
offices in 2007 and being named principal in 2013, she has helped San
Diego generate the third-largest revenues for the firm. The firm’s reach
extends across North America.

English is involved in several companywide leadership initiatives,
including the international Interiors Advisory Group, made up of three
firm principals who oversee, influence and educate the members of the
interiors team.

Her local projects have included designing the interior of Qualcomm’s
five-story, 250,000-square foot Building Q in Mira Mesa; Mindtouch’s
25,000-square foot headquarters and CPC Strategy’s 20,000-square foot
offices in downtown San Diego; and Zimmer Biomet’s 40,000-square
foot labs and offices in Carlsbad.

“In recent years, the biggest change we have seen is how companies
are focusing more on employee satisfaction and success,” she said.
“Corporate buildings used to be one-size-fits-all. But now space is built
around the company’s ideas of what it takes to meet employee needs.”

English has just finished working with Cubic Corp. to remodel its
13,000-square foot workspace for engineers from traditional offices into
a more modular design.

“Even though Cubic has been a very forward-thinking company with
strong new technologies, its buildings date back to the 1950s and the
design was were very institutional and very dated,” English said.

English started with a large visioning ary session with several of the
firm’s key managers and employees workers. The goal of thisimportant
meeting was to identify the priorities of the redesign and build finding a
consensus around these ideas within the team.  of what the company
wanted to accomplish through its redesign. This was followed up with
by several smaller, and then more individualized meetings.

What emerged was a redesign that included some private offices along
with more open workstations and flexible team spaces that could
expand and contract based on need.

“It was a really good effective and engaging process,” English said, adding
that the new design should “encourage energy and innovation.” ®

https://www.sdtranscript.com/subscriber/sdtstory.cfm?sdtid=950948

By Padma Nagappan
Thursday, September 22, 2016

JENNIFER LITWAK

Originally a litigator, Litwak got involved in
managing the ‘pointin time’ countfor San Diego’s
homeless population, and that’s when she gained
data driven insight and began to understand at a
macro level what was going on in the community.

Jennifer Litwak

She is the founding executive director of Housing on Merit, started in
2012 to create more affordable housing for vulnerable populations and
eliminate homelessness for female veterans.

The nonprofit has properties in Fresno, San Jose, Los Angeles, Palm
Springs, and in the San Ysidro and Otay Mesa areas of San Diego. In
addition to managing the rental properties, it also offers education
and wellness programs, job training and life skills aimed at helping its
low-income tenants improve their circumstances.

Litwak began an initiative to help homeless women veterans move into
housing, with a small grant aimed at bridging the gap that prevents
them from securing housing.

“We noticed that often landlords required these women to bring their
own appliances in order to move in, which was a barrier because they
didn’t have the cash,” she said.

A $1,200 grant helps outfit the women with a stove, microwave and
other appliances, after which they are able to use a Department of
Housing and Urban Development VASH, or veterans affairs supportive
housing, voucher to move into housing. The veterans can also use the
grantto turn on theirelectricity, so the money helps with the transition.

The nonprofit tracks the women vets, and Litwak was happy to report
thattwoyears later,thewomen have notfallen backinto homelessness.

Anotherinitiative sheisworking on, with the help of private fund raising,
is a cargo architecture project, which modifies shipping containers
into multifamily housing units.

“It’s a low-cost, quick-to-market project, which will address the high
cost of development and long time frame,” she said. “We are looking
for land for this demo project in San Diego.” ®

https.//www.sdtranscript.com/subscriber/sdtstory.cfm?sdtid=950972
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By Jennifer Chung Klam
Thursday, September 22, 2016

LORIANN STEVENS

Earlier this year, Stevens was named design
manager for Turner Construction’s Engineering
Group. In her new position, Stevens ensures
design and construction excellence on all design-
build projects on the West Coast, and serves as the main intermediary
between architects, engineers and Turner Construction. She has
led major construction projects in San Diego and in the process has
actively supported other women in the industry.

Lori Ann Stevens

Recently, Stevens served as a project executive on a data center for
a major Fortune 500 firm, upgrading the facility to provide increased
storage capacity. She also was responsible for negotiating all contract
provisions on the first two phases of San Diego’s Ballpark Village, a
37-story, multifamily tower with parking, retail and mixed use. She
served as project executive on the new UCSD Triton Ballpark and
clubhouse, managing an ambitious construction schedule. Turner
completed the project two months early, in time for the defending
CCAA champion’s first double header games of the season.

CREW San Diego Quarterly Newsletter

Currentlysheisthelead on aforthcoming Navy project atthe Manchester
Pacific Gateway site, as well as a few design-build library proposals. She
is also working on a 6-story design-build medical center.

Stevens provides informal mentoring to many women, and connects
colleagues for mutual benefit. She is a 4-year participant in a formal
mentoring program through NAIOP San Diego’s Developing Leaders
program, where she has advised numerous young commercial real
estate professionals. She is on the board of directors for HomeAid
San Diego, a nonprofit dedicated to building multiunit housing for
San Diego’s temporarily homeless. She has also spent multiple years
volunteering with Project Mercy to build homes for low-income families
in Baja and served on the board of directors of San Diego Habitat for
Humanity for four years.

“I've spent my entire career and have grown my career substantially
here in San Diego for the past 17 years,” she said. “I've tried hard
to impact the careers and landscape of San Diego, through the
connections and networking of really keeping relationships alive and
nurturing them, and giving back to the community.” ®

https,/www.sdtranscript.com/subscriber/sdtstory.cfm?sdtid=951004

| {
|

Universi
of San Diegos

SCHOOL OF BUSINESS



https://www.sdtranscript.com/subscriber/sdtstory.cfm?sdtid=951004
http://sandiego.edu/msre

ISSUE 3 m Fall 2016

ANNUAL GOLD SPONSOR HIGHLIGHT

ANNUAL GOLD SPONSOR HIGHLIGHT

CONSTRUCTION

Seasoned Hotel
Construction Company Brings
Proven Practices to San Diego
Restaurants and Office Spaces

Since 2006, Level 3 Construction has
been known as a leader in hospitality
renovations and construction
throughout California among
well-known hotel brands including
Marriott, Hilton, Starwood and IHG, to
name a few. With over 47 hotel projects
completed between the border and
San Francisco the Vista based company
sharpens its focus on the local market
and has begun implementing its
successful hotel renovation model on
San Diego office tenant improvements,
restaurants and multi-family
development.

Level 3 Construction has established
themselves as the go-to construction
company by pushing the envelope on
integrating technology into their project
management practices, including their
mobile app made available to clients
on each project, and their ability to
self-perform. By self-performing most
trades, Level 3 is able to reduce or
eliminate the need for subcontractors,
resulting in improved schedule, quality
and cost.

The 41 year old owner, San Diego
native and SDSU graduate, lan Mahon,
says that the firm is focused on
strengthening relationships within the
local CRE community and making their
services and experience available to
businesses in their hometown.

For more information, please visit
www.level3construction.com

1230 Keystone Way | Vista, CA 92081-8316 | (760) 448-5456 | Lic #849821 | www.level3construction.com
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2016 ANNUAL AWARDS

AWARD OF
DISTINCTION

Lifetime
Achievement Award

Irene Oberbauer
Dedicated Volunteer
and Philanthropist

Emcees

Pat Brown
Pat Brown Productions

Susan Taylor
Scripps Health

TICKETS NOW ON SALE!

23RD ANNUAL

VY OIIEINRNVEID,
BUSTINESSIAVVARIS

1/2dne

M=

Town and Country

Resort & Convention Center
500 Hotel Circle North, San Diego 92108

11:00 a.m. Registration ¢ |1:30 a.m. - 2:00 p.m.
Special Awards Reception and Luncheon
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This event recognizes dynamic women business leaders and role models who have

CONSIAtUlatioNSRLORCHE

Jennifer Ables
Soldiers Who Salsa

Sonya Ahmed, MD
UC San Diego Health

Debra Aitken
Cushman & Wakefield

Mary Andrews
Andrews Performance
Corporation

Renae Arabo
RJS Law
Lily Aragon
Kros-Wise, Inc.
Catherine Arambula
The Northwestern
Mutual Life Insurance
Company
Becky Arkin
American Solar Direct

Nicole Assisi
Thrive Public Schools

Paola Avila
San Diego Regional
Chamber of Commerce

Deanna
Bagdasar Abro
RJS Law
Marci Bair
Bair Financial Planning
Debra Baker
Law Leaders Lab, LLC
Diana Barnes
A-Star Staffing
Jennifer Barnes
Pro Back Office, LLC

Sparkle Barnes
Council Connections

Rachael Barnett
1919

Teresa Beck
Lincoln, Gustafson &
Cercos, LLP

Samantha Begovich
San Diego County
Employees Retirement
Association

Sally Bixler
UBS Financial
Services, Inc.

Kelly Bleakley
The Northwestern
Mutual Life Insurance
Company
Trish Boaz
San Dieguito River Valley
Conservancy
Mumtaz Bora
Peregrine
Semiconductor
Jennifer Borba
von Stauffenberg
Olive PR Solutions
Karie Boyd
Boyd Law
Rita Brandin
Newland Real Estate
Group, LLC
Wendi Brick
Customer Service
Advantage, Inc.
Sara Brooks
Covet Public Relations
Sandra Brown
Sullivan Solar Power

Sharon Brown
Bonafide Provisions

Stephanie Brown
The Rosie Network

Madeline Cabhill
Cahill & Campitiello

Carin Canale
Theakston
Canale Communications

Nicole Captrez
Climate Action
Campaign
Adriana Cara
Dinsmore & Shohl LLP

Debbie Carpenter
Pacific Shores Platinum
Melissa Castro
gap intelligence
Marcia Cavanaugh
Tri-City Medical Center
Virginia Chambers
California Institute for
Biomedical Research
Camey Christenson
2-1-1 San Diego
Jaye Connolly-
LaBelle
RippleNami, Inc.
Sunita Cooke
MiraCosta College
Brandi Cropper
General Dynamics
NASSCO
Kelly Crothers
Cisco

Elisabeth Cullington
HoyleCohen, LLC

contributed significantly to San Diego’s businesses.

Rachel Cunningham
Bop Design, Inc.
Luciana Da Silva
Adroit Energy, Inc.
Hilary Dargavell
RS Law

Kathy David
IT TechPros, Inc.

Megan Davidson
SolidProfessor

Diana Day
San Diego Gas & Electric

Susanne de la Flor
Thorsnes Litigation
Services

Alicia Dearn
Bellatrix PC

Janice Dehesh
UC San Diego, Jacobs
School of Engineering
Christina Denning

Higgs Fletcher &

Mack LLP
Chandara Diep
RJS Law
Kate Dilligan
KnuVerse
Didi Discar
Carling
Communications, Inc.
Lisa Druxman
FITAMOM
Kristin Elliott
Precision Measurement
Engineering

Klyn Elsbury
Landmark Makers

EINalISts

Karine Faure
Wenger
Fragomen Del Rey
Bernsen & Loewy, LLP

Stephanie Firenze
The Dailey Method, LLC
Leslie Fishlock
Geek Girl

Katie Fleck
MRC Smart Technology
Solutions

Julie Fletcher
AMN Healthcare

Chris Frahm
Brownstein Hyatt Farber
Schreck, LLP

Maresa Friedman
The Executive
Cat Herder

Tamara Furman
San Diego Leadership
Institute
Renee Galente
Galente Law, APC
Kimberly Gallo
First 5 San Diego
Marcie Gately
Zeeto
Carly Glova
Building Careers, LLC
Emily Golding
Anchor Audio
Cindy
Gompper-Graves
South County Economic
Development Council

Cheryl Goodman
Athena

D R R T T T I R R R R R R A N N N I I TR A AP AT S

Presented by
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APPLY FOR CREW
MEMBERSHIP TODAY BURNHAM - MOORES

CENTER FOR REAL ESTATE
UNIVERSITY OF SAN DIEGO SCHOOL OF BUSINESS

FEATURED EVENT

Sixth Annual Women in Real Estate Conference
How to Leverage Gender Intelligence for Greater Success in Business

BENEFITS OF MEMBERSHIP

= 12 months of face-to-face networking oppor-
tunities at affordable prices

Join the Burnham-Moores Center for Real Estate (BMC),
within the University of San Diego School of Business, for its
Sixth Annual Women in Real Estate (WIRE) Conference.
The event will take place on October 26 and will

feature Barbara Stewart — global researcher and author of
the Rich Thinking series of white papers on women and
finance. Stewart will share insights from her personal
interviews with over 400 leaders from around the world.

= Access to CREWbiz™, CREW Network’s online
directory and networking tool

= Access to CREW Network’s Career Center

= Exclusive CREW Network webinars & Key Themes:

teleconferences e The rise of the financially confident woman. Who is she
and how is she changing the way we do business?

e The seismic shift in workplace culture: it's happening
faster than you think!

e Why moving to a female-centric communication style is a
must in 2016 and beyond.

e Finance is the new black: just as every industry is now
digital, every job in today’s world requires financial

= Industry Research White Papers

= Online Connections Groups

October 26, 2016 KA“°W'edge- | How to make fhe real
3-3:30 p.m. Registration . ore women equals more money. How to make the real
= CREW Network Deal Room database 3:30-5:30 p.m. Program estate industry more attractive to women.
5:30-6:30 p.m. Networking e What can we learn from corporate role models about the
Reception importance of gender diversity?
= |nvitations to member only events e Why empathy and the ability to build trust are core skills
Pricing: o for the sophisticated advisors of the future.
gggoﬁ? Gf(;‘gal Reg':‘éa“?”? e How learning about finance can play a major role in a
: or 19 Reserved seats, woman'’s life successes and feeling of confidence.
» Discounted member rates to all CREW $400 for Five Reserved Seats e Get paid what you are worth! Best practices from around
San Diego networking mixers, educational University of San Diego the world. _ , _
Joan B. Kroc Institute for Peace & e Technology has changed everything: mobile, sharing
programs and special events Justice and data.

5998 Alcala Park

San Diego, CA 92110 The annual WIRE Conference attracts more than 200 real

. . a estate and financial services professionals and highlights
= Discounted reglstratlon rates to CREW Register now: successful women in the real estate industry regionally,
Network’s Annual Convention and https://wire2016.eventbrite.com  nationally and internationally. Women and men are

encouraged to attend.
Leadership Summits
For questions or sponsorship opportunities, contact Diane
Ice, events and committees manager, at (619) 260-2379.

= ..and more!

School of Business
5998 Alcala Park | San Diego, CA 92110
Remember, there are no cold calls when you

are a CREW member. YOU WON'T WANT TO
MISS OUT! For more information contact
Lauren Slatinsky, 2016 VP of Membership, by

email laurens@pbginc.biz 2016 LEGACY MEMBERS (joined 2011 and prior)

vSan Diego

= Allison Simpson = Terry Hall = Jennifer Shumaker
(formerly Beall) = Kellie Galligan = Rose Silverwater
= Julia Baikova (formerly Hill) = Susan Steele
= Anne Benge = Jill Hogan = Lori Ann Stevens
= Dana Bessenecker = Carly Glova o = Ginny Uyeno-Bridy
= Tara Burns (formerly Kurkiewicz) Katie Yee
= Susan Couch = Wendy Lanahan
: ) « Desiree Kav Lawn Legacy members are
- Gty Dl Pranzs i J those who have been a
= Tiffany English - Wamim iitiisen part of CREW for 5 years
* Bre'an Fox = Amber Mauer or more and receive extra
= Jane Green = Toni McMahon membership benefits. Please
= Linda Greenberg = Amy Morway contact Lori Ann Stevens,
= Lisa Gualco = Angela Rauzi Immediate Past President,
= Jackie Isidore = Amanda Seimer for more information.
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CREW SAN DIEGO THANKS OUR 2016 SPONSORS

PLATINUM SPONSORS

WARE. MALCOMB ﬁ

architecture | planning | interiors | branding | civil

JOHNSON & JENNINGS
GENERAL CONTRACTING

GOLD SPONSORS

|-| BUILDING GROUP

CONSTRUCTION

GENERAL CONTRACTORS

BYCOR /DW PACIFIC

£ STRAZZERI MANCINI LLP IE]

CONSTRUCTION

SILVER SPONSORS

m CBRE 1!I|||ll EMLLSKHEFI‘:?ENLg g igéll S :
’ Mc 'HY * C
Gensler @ (O)JLL  Meeawriv-coox  Ryner

1D STUDIOS INC

BRONZE SPONSORS
@ Balfour Bea B N LI
ALEXANDRIA. Construction oy BENTLEY LEVITZACI(S _I |_

e SWS ENGINEERING
%ﬁ!e I ﬁs z‘:g;g::f % TV engIneenng | Kand suveYIng UNISOURCE SOLUTIONS

IN-KIND SPONSORS

" ) frrm—]
-Anderson GlobeSt..... B 15 neworks PRO/0rma Tw U L
RSN IREAL Real estate is our domain WIS SERrUNETE 00 | A JOU RNAL

For information on 2017 sponsorship opportunities,
please contact VP of Sponsorship, Melissa Scofield at melkfoster4d@gmail.com.

CREW San Diego Quarterly Newsletter eturn to first page) Page 16


mailto:melkfoster4%40gmail.com?subject=
http://crewsandiego.org/sponsorship.html

